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A LETTER FROM OUR CEO
LIVESTREAMING STATISTICS

THE FUTURE OF LIVE VIDEO
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and the general proliferation of distribution channels available now. T
drive education about the value of live video and new adoption. In a survey
we conducted with New York Magazine readers and on social media, 81A
of respondents said they watched more live video in 2016 than last year
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As video eats the news feed we found that 87% of our sur [
would watch live video broadcasts online rather than on
more behind-the-scenes access. Of these viewers :
nd video than read a blog or social ers are Happy New Ye
higher quality in content and tec ogy as this trend Jesse Hertz
in our survey said that quality on Facebook Live was very

progresses — 9


http://getmevo.com
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Livestre onducted a poll with New
York M“e.and our social media
followers to ask about their live video
consumption habits.
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of people watched more live video
in 2016 than in 2015.
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Breaking news makes up 56% of people’'s most-watched
content, with conferences and speakers tied with concerts
and festivalsin second place at 43%
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We asked respondents to choose their favorite video
platforms in order of preference
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67% of people are more likely to Behind-the-scenes access is a 43% of viewers would pay for
buy a ticket to a concert or event huge draw for 87% of audiences, live, exclusive, on-demand video
after watching a live video of that who would prefer to watch from a favorite team, speaker, or
event. online vs. traditional TV if it meant performer.

more BTS content.
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Video quality is the most
important factor for 6/% of
viewers when watching a
livestream or broadcast.

Live video is more appealing to
brand audiences: 80% would
rather watch live video from a
brand than read a blog, and 82%
prefer live video from a brand to
social posts.

37% of viewers prefer to watch
live video on a company website
or other platform.



1'nis reflects what's
nappening In the market.

65% OF U.S. MARKETERS

plan to

INCREASE THEIR
MOBILE AD BUDGETS

to account for video.

LIVE VIDEO

is outpacing the growth of other
types of online video, with a

1%

INCREASE IN AD VIEWS

year over year

/5% OF EXECUTIVES

watch work-related videos
on business websites

AT LEAST
ONCE A WEEK.

viewers spend

8X LONGER
WITH LIVE VIDEO

than on-demand:

5.1 minutes for on-demand vs
42.8 minutes for live video content


http://www.insivia.com/50-must-know-stats-about-video-marketing-2016/
https://admarketing.yahoo.net/rs/118-OEW-181/images/Yahoo_The%20Live%20Video%20Opportunity_2016.pdf
http://tubularinsights.com/live-video-vod-per-play/#ixzz4JTvPtK7v

1'nis reflects what's
nappening In the market.

ON CONNECTED TV
81% of viewing time

.

is on

10+ MINUTE

CONTENT

incentivizing marketers to

CREATE LONGER

VIDEO CONTENT.

ONLINE VIDEO

will be responsible for

4/5 of
GLOBAL INTERNET TRAFFIC
BY 2019

96% of B2B
organizations

USE VIDEO

in some capacity in their

MARKETING CAMPAIGNS

of which

/5

REPORT

POSITIVE RESULTS

to their ROI


http://tubularinsights.com/live-video-vod-per-play/

http://tubularinsights.com/2019-internet-video-traffic/
http://www.insivia.com/50-must-know-stats-about-video-marketing-2016/
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We asked our favorite influencers in t ﬁgtgg‘ news, and marketing where they
livestreaming is headed, and how it will be used. The main takeaway? Nothing beats
the immediate and authentic engagement of live video. Audiences love it and the
money will follow.
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' bring
to the televisio
‘like working back
phones and computers a
way ahead of what TVs are do
“'Connecting mobile and set-to¥
platforms is what will bridge that gap.

“Briam Tong
> Host/Editor
CNET

Obile device'
eporter. Livestrea
nique, interactive, attentio
bbing, newsworthy, and tailor
de for a #FOMO generation.
ieve as more people discover
ivestreaming, they'll gravitate
s content that interests them,
why Roker Media is creating
rogramming that people will
t to watch and interact with.

Al Roker

Creative Pro
¥ g
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N the hands ofpeople
not have the resou
to purchase exper‘l“_.'
~encoders, and equipme
anyone can create pro
o] a‘ﬁty live video cc

We will continue to's
popularity of live video
2017 and beyond. After wa
friends, fa ,celebritieﬂ,, d
brands create their own live video
content, every, ill flock to the
medium. Mo Rore Peop
will seek livestrea
are affordable ane

\

productio

HaOot

Founder

LIVESTREAM




stories are most successfl
come directly from the mo
~ humans. Live video is a f
~ medium for engagement bec
rawness, immediacy and autl
it — that ability to;'get fac;\ q

another person and follow thi
real-time. At The Muse, we're co
experiment with live video (and
video!) through 2017 to bring t
insight, career advice, and “inside.
INto companies in new and better ways.

i3

B Minshew
Cofounder

THE MUSE




Our visio ays been tha
of years, every event happening arc
be strean /e online. We've been v
10 yea kLeﬂs future possible, a
heard throughout the yea e questio
really matter? Why not on-demanc
heard this question eve e this year.
the bi sigrﬁ?i'ét 201 turning po
at Fac k Live adv n Times Sc
’ becoming truly% n
such as VR brlng us eveﬁt ‘ o e " and more expectin (‘
more immersive ways to é&(p : companii:hey-wo
real-time events and the WOﬂd a8 livestreaming. | expect to continue to

around us. b T grow, and be further democratized, in 2017

Toby TJariels . Mark Korfil:

Founder ' Founder, SVP, Product and Technology

SOCIAL MEDIA WEEK LIVESTREAM
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:_f Ithink*LivetVideo linksbrands, artists,
nyoi making or generating anything E
to their'a 'e';e allowing real time

. “ ad'?matic feedback. r
Video is so popul: ! ' '!vrr gbecause it i
like to express the ou. dntable. | wa
connect with othe lelc
see this a lot in sale
via writing and audi
with video. Live vide
thing to face-to-face

Max AltS

GEC
SALES HACKER
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Live video is popular because it offers a visceral,
emotional connection that is much harder to
achieve in print. Video activates our senses —
sound, visuals — and brings us into a scené
making it come alive. Humans are social
creatures and video helps satisfy that need for
connection. In 2017, video will further explode
in popularity, especially as new tools make it
easier for everyone to become a
content creator.

Michael Krgsm | kT Ml
CEO and Founder " ) OMC
CXOTALK | - BRAN DWATSH

a fo lctNe abc
sotlél and ia.dd movi
‘color - bada bing! Is i
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Where 2016 saw massive adoption
of live video on social media and. -
specifically on mobile, it's a hatur&i’ﬁ:‘l.,*:
next step for those social chanrn',gl-;_s_l:};'f :
to become smarter on howto
monetize live video streaming
with brands.

Keegan Forte

Director, Marketing &
Business Development

CEROS

ese teenage
d still get the
Igh at the joke.

Clark

Managing Director

R/GA




Brands that nail live video will be those that

figure out the type of content that works wel

live versus just going live. The future will be ac

events that are designed to be interactive and m

the most of the medium. Live must offer people

exclusive moments in time to interact with your

brand. Watching live must be more compelling tha s of serendipity that dra
watching on demand. le to share openly in the

Sherna Lee chelle Mor

Marketing Director ganizer + Host

MOJO MARKETING AND MEDIA : DESIGNERSANDGEEKS.COM
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ed Facebook Live in July right
orist attack in France. Right
were six thous Views.
el the pain and anguish; it
right content and the right
Ve tertainment
e beauty of
e human component.
1 is almost more intim te\
in person. It's an island of
human sanity.

will start to have more discussions
in real time. We will debrief and
share experiences. Livestreaming
is conversational. The brevity and
ephemerality of it is what makes it so

We can better voice our unique

powerful. Brevity is an important part of ' perspectives clearly and convincingly in
how the tech is used. Live teaching is the moment. What better way to do that
scalable. It's useful. It will humanize the ¥ G T Htp,an through live video? Expect this to

things you want to lear'ilﬁ about. ?'%-1" . come as common as texting in 2017.
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| think the single biggest change in
live video in the last year has been the
users' recent acceptance of autoplay
in their feeds. Once again, publishers
can thank Facebook for brute forcing
things on users that they always said
they didn't want. | think the second
most important trend is readable
videos — because there's way more
tolerance for autoplay without the
sound blaring out at you.

That said, | still don’t see a world
where everyone is a highly paid “life
caster” ever emerging. There are
those who have the magnetism and
~ voice to be stars as we've seen on
Youlube; there are those breaking
news moments where a series events
thrusts someone into the spotlight

as we've seen on Facebook Live and
Periscope. And then there are old
school media companies and everyday
olks fumbling around, mostly failing to
. buil‘d sizable audiences via live video
F right now.

/ill continue to Livestream for
e growth will be more individuals
short form engaging content to share
iends and followers. Companies need
e of their market demographic as this
ntent is being consumed by a younger
success will come to companies

} able to make improvements quickly
\ by ing to their users. Content is king, but
needs to be of good visible and audio quality and
available to the masses at a competitive price.

Mealk De Couteal

Product Manager
EDGESPORT, WME

arahn Lacy
d Editor-in-Chief
4 PANDO DAILY
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y
. Ne
oup in Turkey
were broadcasted liv
al. We'll be seeing a lot
more of that in 2017.

Niv Dror

Social Key
PRODUCT HUNT

video was once the domain of tech-
marketeers and event owners looking
r new ways to expand their audience. It's
a powerful medium; it's ability to captivate i
/ undeniable, but it comes with a unigue set o
~ technical production challenges. As time
; passed, live video has permeated further i
popular culture, and an ecosystem of apps
platforms have emerged. Viewers have learneo
to be forgiving of it's raw quality (content is
king after all) but as we approach 2017 | believe
new tools will emerge that simultaneously
ower the creation barrier while at the same
e driving production values up in new and
ever more intuitive ways. s the cross-
. section where Mevo r nes, and
2ason we‘daei}aye '
»







